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Code Courses 
Type of course, 

tuition 
hours/semester 

Autumn/ 
Summer Credits 

MPV 111 Marketing of Fairs and Exhibitions Compulsory, 56 Autumn 8 
MPV 112 Marketing Methods and Models Compulsory, 56 Autumn 8 
MPV 113.1 Quality and Safety of Goods Compulsory, 56  Autumn 8 
MPV 113.2 Non-Food Commodity Science Compulsory, 56 Autumn 8 
MPV 114.1 Business English  Compulsory, 28  Autumn 6 
MPV 114.2 French Language for Non-Philologist Students Compulsory, 28 Autumn 3 
MPV 121 Qualitative Research Compulsory, 42 Summer 7 
MPV 122 Brand Portfolio Management Compulsory, 56 Summer 8 
MPV 123 Marketing Audit  Compulsory, 42  Summer 7 
MPV 124.1 Sales Force Management Compulsory, 56  Summer 8 
MPV 124.2 Selling Techniques Compulsory, 56  Summer 8 
MPV 211 Strategic Marketing Compulsory, 56 Autumn 8 
MPV 212 Advertising and Media Planning Compulsory, 56 Autumn 8 
MPV 213 Consumer Psychology Compulsory, 28 Autumn 6 
MPV 214 Customer Relationsip Management  Compulsory, 56 Autumn 8 
MPV 221 Organization of Promotional Campaigns Compulsory, 56 Summer 8 
MPV 222 Online Marketing  Compulsory, 28 Summer 8 
MPV 223 Professional Practice Compulsory, 84 Summer 7 
MPV 224 Master Thesis Writing Compulsory, 28  Summer 7 

 
  




